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Ulhas Moses is an award winning visual artist and one of India’s leading graphic designers and founder of
the UMS design studio, which is internationally recognized for its design work. He holds a masters degree
(2001) from IDC, Industrial Design Centre, IIT Bombay.

The approach to work developed is called “Art+Craft+Design”,combining the energies and sensibilities
and delicately blurring the borders between art, craft and design. The studio’s work defies categorization
as it is multilingual in nature and communicates with a wide audience all over the world and has been
successful in producing work that is locally appropriate as well as universally articulate.

The design work of Ulhas Moses has won prestigious awards like the Shankar’s President of India award
for Art, the New York Type Directors Club Award and has been featured in authoritative design books such
as “Graphic Design Inspirations” and “Young Asian Designers” (Germany) ,"Good Design: Deconstructing
form and function and what makes good design work™ ( USA] , “Design No Hikidashi” (Japan), APD (China)
and “Etapes magazine” (France).
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INDIAN SYMBOLISM IN MY GRAPHIC DESIGN

Concepts give birth to forms. In Indian traditional design the form is not a representation of the physical
but an image of the essence, so all the details are removed and only the essence is communicated. This
creates a highly sophisticated and beautiful form language. This can be viewed as a graphic abstraction of
the form, something which is at the core of graphic design.

Indian art creates form from the formless and communicates the essence of an idea with its rich
symbolism, ornamentation and colors. Indian tradition knows how to refine, perfect and enhance a form
to bring out the essence as a forceful representation. Thus thoughts and concepts give birth to forms.
The eternal concepts such as Order-Chaos, Continuity, Grace, Beauty, Grace, Wealth, Knowledge,
Enlightenment are the subject matter and recurring themes in Indian and Asian design traditions.

The focus and research of my graphic design work has been to create a unique and personal visual design
language that engages contemporary design with traditional Indian symbolism. Indian thought can be used
to express profound metaphysical concepts and abstract philosophies | draw from this rich symbolism
and interpret it in my work. By using Indian forms in my graphic design | have tried to go beyond language
barriers to communicate with a global audience and yet be universally articulate.

For example in my book designs | have used the Mandala symbol to expresses the concept of “Growth
and Transformation”, the Lotus motif to expresses the concept of “Knowledge and Learning” and abstract
Indian Typographic scripts to expresses the concept of “Order and Chaos”.

As messages in the 21st century get more visual to meet the communication needs of a global audience,
the wonderful forms of Asian design are capable of a wide range of expression and extensive vocabulary.
These forms become a major treasure trove for designers and the challenge for visual thinkers is to learn
from these rich cultural traditions inherited and use this wisdom for modern day graphic design and visual
communications. Thus designers in Asia can delight the world once again with Asian creativity.
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The founder and chairman of Strategic Vision
Alliance, Member of ICOGRADA (Jinan)
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Wu Zhonghao, who was born in Jinan, Shandong, is a famed Chinese graphic designer. He is the founder
and curator of AGDIE Asian Graphic Design Invitation Exhibition, member of AIGA and China Packaging
Design. He used to give lecture on the Dalian International Graphic Design Biennale. The single invited
Chinese designer on the 50th Anniversary of ICOGRADA and the London Exterior Design Exhibition.

He won a Grand Pix at the International Poster Exhibition Leipzig and a Golden Award at the International
Biennial of Social-Political Poster. His works entered many famous biennale and triennial in the world. In
2013, he held a personal graphic design exhibition at the Beijing Design Week 2013.

Nevertheless, he is the guest professor of several college of art. He designed the official poster for the 9th
China Creative Design Yearbook in 2014. During 2014-2015, he is invited to be the international jury for the
[talian International A" Design Award.
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Design pursues harmonized arrangements, monochrome collaborations and a strong visual impact. With
our inner cognition, a design explores the common depression and solitude of those who are isolated,
being isolated and reject isolation by using extraordinary simple graphic expressions, many of which
reflect an impact that social values and low life have on our inner world. A pure, simple and spiritualized
graphic design reveals not only our emotions but also the facts behind the phenomena. A design, the so-
called graphic work, can be simple, but it must have a strong visual communication. We always live in a
conscious and painful awareness in which we deeply feel the existence of life. | want to use graphic design
to care about ordinary people, especially initially about our secular life. In the slowly flowing time, | feel the
pleasure and heaviness of every ordinary life. With the combination of western graphic design concept and
Chinese traditional philosophy, the rational and philosophical graphic design aims at rationally dissecting
humanity.
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